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Abstract

Nowadays, Internet-banking-has-grown considerably-in-Thailand. Especially, due to the
spread of COVID-19, people try to avoid touching money. From previous studies of internet bank-
ing adoption, there are few studies in Thailand. Most of the studies do not include user character-
istics and internet-related behaviors that may cause people to adopt internet banking. The data
used in this study were from the survey in Thailand conducted by the Office of the National
Broadcasting and Telecommunications Commission (NBTC). Logistic regression analysis showed
that income, age, education, OTT (Over-the-Top) using experiences, using postpaid plans and extra
payments for online entertainment or storage were the main factors influencing the adoption of
internet banking. Policy implications are that banks should provide training about internet banking
or mobile banking to customers and improve communication to the target customers to increase

internet banking adoption.
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4 =31-357 165 8.06
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5 = USyaums 933 45.58
6 = Usgueyln 137 6.69
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Tal%f 1-Banking

A1 2 wan1sanaesluuladn

1 2
wuudaes Estimate SE Marginal | Estimate SE Marginal
Effect Effect
e (T8 = 0 B = 1) 0.2546** 0.1009 0.0580 0.1675 0.1187 0.0280
918 (g7u: 15-20 U)

299



300

osans aNIANUNDDY 1 25 atiufi 3 funiou - sunam 2563

A1519 2 (AB)

1 2
wuudnaas Estimate SE Marginal | Estimate SE Marginal
Effect Effect
21-25 ¢ 0.1987  0.1287  0.0451 | 00767  0.1504  0.0128
26-30 U 0.2808  0.1872  0.0632 | 0.1987  0.2154  0.0327
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997U 0.1535 03365  0.0336 | 0.1844  0.3881  0.0299
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anuam (§1u: Tan)
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1 2
wuudaes Estimate SE Marginal | Estimate SE Marginal
Effect Effect
ng1319 -0.3047 0.3082 -0.0700 -0.2920 0.3726 -0.0494
fiined (g1u: dhw)
Aaulafliiioy -0.0641 02493  -0.0104 | -0.2030  0.3004  -0.0341
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wnilagonde 0.1610  0.0984 00422 | -0.0168  0.1190  -0.0028
(usnEALMAUIEA = 0
luwaweuia = 1)
s1elel (g7u: T 10,000 um)
10,001 §i3 20,000 U™ 0.0066 ~ 0.1227  0.0015 | -0.0208  0.1438  -0.0035
20,001 84 30,000 UM 0.2538 0.1846 0.0572 0.1169 0.2165 0.0196
30,000 &4 40,000 UM 0.5941"  0.2567  0.1274 | 05525  0.2958  0.0886
11nN71 40,000 UM 0.7211™ 0.2282 0.1512 0.5882" 0.2599 0.0940
Uszaunaimslda OTT (§1u: deendviawiniu 1 T)
2-39 -0.0556 0.3116 -0.0104
wnndn 4 Yuly 1.8681" 02964  0.3724
U3MSInsdwdt (1Bl = 0 1.0652"  0.1115  0.1922
FEeeU = 1)
nsteAuimsiniudle 15666  0.853  0.2370
autuiie Wiawlauiivn
iudeya (aifl =0l = 1)
Al -0.6331"  0.2692 -2.3155"  0.4259
Observations 2047 2047
McFadden’s R? 0.033 0.240
Count R? 0.641 0.768
|7 Heddneadinisedu 0.1 0.05 was 0.01 A
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